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SEO (Search Engine Optimization) and PPC (Pay-Per-Click) are two 
notable online marketing strategies that focus to enhance visibility and 
drive traffic to websites. SEO aims to improve organic search rankings, 
while PPC targets paid advertising to appear on search engine results 
pages. 

SEO is engaged in optimizing a website's content, structure, and HTML 
tags to make the website more search engine-friendly. SEO improves a 
website’s visibility in organic search results, by targeting relevant 
keywords and creating informative content with high quality. SEO is a 
prolonged strategy and that process requires constant effort and regular 
monitoring. Even though it is a time taking process, once the website 
ranks higher, we can keep and handle the sustainability with less effort 
and without additional advertising costs. 


On the other hand, PPC is another digital marketing strategy, that helps 
businesses to publish their ad on the top of SERP and pay only when 
someone clicks on their ad. In PPC, the advertisers bid on particular 
keywords that are relevant to their business and the ad will be shown for 
that keywords on the top of search results. PPC offers immediate 
visibility as well as generates high traffic to the website. It is a short- 
term strategy that requires ongoing and huge investment. The results of 
PPC campaigns rely on the factors such as ad relevance, bid 
management, and landing page optimization. 


What do SEO and PPC have in common? 


While SEO (Search Engine Optimization) and PPC (Pay-Per-Click) are 
two different concepts they do share some characteristics in terms of 
their objectives. 


1. Increased visibility 


2. Keyword targeting 

3. Performance tracking 
4. Constant optimization 
5. User experience focus 


Which one is better SEO or PPC? 


Deciding whether SEO (Search Engine Optimization) or PPC (Pay-Per- 
Click) is a better strategy for your business is based on several factors 
such as business goals, budget, duration, and the nature of the business. 
Each strategy has its own advantages and considerations to be taken into 
account. 


SEO advantages: 


Long-term benefits: SEO is a sustainable approach that, if implemented 
properly, it is beneficial for the long term and doesn’t need to invest 
immense in advertising. 


Reliability: The organic search results are considered as reliable and 
trustworthy as Google itself filters and determines the results using the 
algorithms. 


Affordable: Proper implementation of SEO needs time whereas the 
strategies do not result in a huge economic burden for the businesses. 


PPC advantages: 


Immediate results: PPC campaigns are a good choice if you require fast 
awareness or have a time-sensitive promotion because they may 
generate traffic and visibility for your website quickly. 


Targeted advertising: You have more control over who sees your 
advertising with PPC because you can target particular keywords, 
demographics, places, and devices. 


Measurable and adjustable: PPC provides comprehensive metrics and 
analytics, enabling you to monitor performance and modify your ads in 
real time for better results. 


In the end, a mix of SEO and PPC may be the best strategy because they 
may support one another. A thorough online marketing plan can be 
achieved by combining PPC for quick, targeted results with SEO for 
long-term organic visibility. To decide how to best allocate your 
marketing efforts, it is advised that you evaluate your unique goals, 
available resources, and target market. 


TGI Technologies is a leading SEO company based in Perth, Australia, 
offering a comprehensive range of SEO and PPC services. As an SEO 
company, we understand the importance of organic visibility and work 
diligently to optimize clients’ websites to rank higher in search engine 
results. We employ a data-driven approach, conducting thorough 
keyword research, on-page optimization, and link-building strategies to 
improve search engine rankings and attract targeted organic traffic. Our 
team of SEO specialists stays up to date with the latest industry trends 
and search engine algorithms to ensure effective and ethical optimization 
practices. 
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In addition to SEO expertise, TGI Technologies also provides PPC 
services to help businesses achieve immediate visibility and drive 
targeted traffic to their websites. Our team conducts thorough keyword 
research, creates compelling ad copy, and optimizes landing pages to 
maximize click-through rates and conversions. 


What sets TGI Technologies apart is its commitment to delivering 
results and providing excellent customer service. We take a personalized 
approach, tailoring their strategies to meet the unique needs of each 
client. With a focus on transparency, we provide regular performance 
reports and analysis, allowing clients to track the success of their SEO 
and PPC campaigns. 


